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Greenlam Laminates makes it
equal with ‘Kuch Mera, Kuch
Tumhara’ campaign

The new campaign is conceptualised by Dentsu Creative.
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Greenlam Industries with

its flagship brand

Greenlam Laminates has

launched a brand new
campaign “Kuch Mera,
Kuch Tumbhara™ to
promote its myriad range

of laminates.

A suill from the ad

The new campaign
conceptualised by Dentsu
Creative brings alive the insight and the journey of making a home isa
partnership of more than one individual, the company stated in the

press release.

The company has taken a digital first approach and released this

campaign on online media which will be followed by mass media.

The ad showcases an emotional take on the journey of a couple who are
planning to renovate their home and go through several rounds of

disagreements and discussions to arrive at a common ground.

In the ad, Greenlam Laminates help create those spaces that transform

a house into a dream home for the couple.

Parul Mitral, director, Greenlam Industries said, “To compliment our
customers’ creative choices, we have launched this brand-new
campaign that highlights the partnership and disagreement that come
in the way of creating vour dream homes but only can be fulfilled once

we come to a negotiated commeon ground.”

“Hence ‘Kuch Mera, Kuch Tumbara'the campaign that brings out this
insight beautifully while showcasing a wide range of Greenlam

Laminates for all your diverse ~ "~ "'rral added.
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The new campaign
conceptualised by Dentsu
Creative brings alive the insight and the journey of making a home isa
partnership of more than one individual, the company stated in the

press release.

The company has taken a digital first approach and released this

campaign on online media which will be followed by mass media.

The ad showcases an emotional take on the journey of a couple who are
planning to renovate their home and go through several rounds of

disagreements and discussions to arrive at a common ground.

In the ad, Greenlam Laminates help create those spaces that transform

a house into a dream home for the couple.

Parul Mitral, director, Greenlam Industries said, “To compliment our
customers’ creative choices, we have launched this brand-new
campaign that highlights the partnership and disagreement that come
in the way of creating vour dream homes but only can be fulfilled once

we come to a negotiated commeon ground.”

“Hence ‘Kuch Mera, Kuch Tumbara'the campaign that brings out this
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Laminates for all your diverse ~ "~ rral added.
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Greenlam Laminates launches new brand
campaign - Kuch Mera, Kuch Tumhara
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I The campaign has been conceptualized by Dentsu Creative,

Greenlam Industries with its flagship brand Greenlam Laminates has launched
a brand new campaign “Kuch Mera, Kuch Tumhara” to promote its myriad
range of laminates.

The new campaign conceptualized by Dentsu Creative brings alive the insight &
the journey of making a home is a partnership of more than one individual.
Everyone has their own individual choices and likings and there is bound to be
disagreements and discussions while choosing the laminates.
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The company has taken digital first approach and released this campaign on
online media which will be followed by mass media. It is an emotional take on
the journey of a couple who are planning to renovate their home and go through
several rounds of disagreements and discussions to arrive at a common ground.
Greenlam laminates help create those amazing spaces that transform a house
into a dream home.

Commenting on the launch of the brand campaign, Parul Mittal, director,
Greenlam Industries, said — “The transformational journey of building a house
from scratch requires a lot of effort, thoughts, patience, and creativity.
Everyone dreams of creating a beautiful home with each space designed with a
personal touch. At Greenlam it is our endeavor to keep up with the changing
consumer needs and trends and provide our customers with top-notch
products. To compliment our customers’ creative choices, we have launched
this brand-new campaign that highlights the partnership and disagreement
that come in the way of creating your dream homes but only can be fulfilled
once we come to a negotiated common ground. Hence “Kuch Mera, Kuch
Tumhara' the campaign that brings out this insight beautifully while
showcasing a wide range of Greenlam Laminates for all your diverse choices.”

Commenting on the launch of the brand campaign, Alex Joseph, senior VP
marketing, Greenlam Industries, said — “We are extremely thrilled to launch
our new brand campaign for our flagship brand Greenlam Laminates that
portrays the sentiments that comes in the way of creating beautiful homes.
Greenlam Laminates brings a legacy of exceptional artistry, unsurpassed
quality, and unyielding passion for excellence to the table and with our diverse
offerings our customers are always spoilt for choices. Through this campaign,
we aim to resonate with the emnotional sentiments and creative needs that our
customers have and fulfill them by giving a diverse choice of products to choose
from. Our campaign highlights the disagreements and negotiations that come
while designing homes but eventually through Greenlam Laminates exquisite
otferings the spaces will turn out to be alluring. We want our decorative
laminates not only to transform spaces but also to enrich the lives of all of those

who come in to contact with them.”

Commenting on the launch, Ujjwal Anand, executive vice president, Dentsu
Creative, said — “When we started working on the brief, we were absolutely
certain that it can’t be just the product story. Our consumers are extremely
emotional in the journey of creating magnificent spaces. The investment of
time, energy and emotion is significantly high. Therefore, finding that cultural
truth was of utmost importance. When we spoke with multiple respondents to
understand their journey, we found one commeon thread in every story. Those
little disagreements, discussions, fights, negotiations and sometimes forcefully
pushing one's choice for a space while trading it with other. Those little
moments of negotiations, those “nonk-jhonk” brought alive a different kind of
emotions, expression, sparkle in everyone's eyes as they narrated their journey.
And that’s how we arrived at "kuch Mera kuch tumhara” as the core
proposition. We wanted to bring out similar emotions through the film and
that's how we crafted the script in a fashion that delivers the chemistry and
projects the moments of negotiations with utmost beauty and genuineness. So
much so that we chose our characters to not have a conversation but exchange
their thoughts with gestures and expressions. The campaign will connect with
our consumers at an emotional level and will help us be in TOM, we believe."”

Commenting on the launch, Auryndom Bose, group executive creative director,
Dentsu Creative, said — "In a world where making choices is often difficult and
not a one-sided job, we were tasked with presenting Greenlam as a storehouse
of great choices where the decision to be made is often between great and
almost great. ‘"Kuch Mera, Kuch Tumhara' provides a superb way into the
decision-making process of all parties concerned. Where the decision is arrived
after much deliberation and consideration. And we really felt this connection
would strike a knowing chord with our audience."

Discover the right agency for your brand on afags! Marketplace. Click here
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Greenlam Laminates launches new brand campaign

Greenlam Industries india’s no.1 surfacing solution brand, with its flagship brand Greenlam
Laminates has launched a brand new campaign “Koch Meva, Kuch Tumhara® to promaote i1s
miyrigd range of laminates.

The new campaign conceptualized by Dentsu Creative brings alive the inight & the journey
of making a home is a parinership of more than one individual. Everyone has their own
Individuad choices and likings and thera ks bound to be disagreements and discussions while
choosing the laminates.
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The magic of making the magnificent spaces lies in those little negatisted agreements. Greenlam laminates promises that no matter whatever your

The company has taken Dégetal first approach and released this campaign on online media which will be folicwed by mass media. It iz an emaotional
take on the journey of a couple who ane planning to rendvate their home and go thiough several rounds of disagresments and discussions 1o arrive al a
comman ground. Greentam laminates help create those amazing spaces that transform a house Mo a dream home.

Commenting on the launch of the brand campaign, Ms. Parul Mittal, Director, Greenlam Industries, said - “The transformational fourney of buiiding &
house from scratch requires a Jot of effor, thoughts, patience, and creativily. Evenyone dreams of creating & beautiful home with each space designed
with & personal louch. At Greenliam it s our endeavor to keep up with the changing consumer needs and frends and provide our customers with fop-nofeh
products. To compiment our cusfomers’ creative choles, we have launched this brang-new campaign thal highlights the partnership and disagreemant
that come in the way of creating your dream homes but only can be fulfiled once we come 1o & negotiated common ground, Hence “Kuch Mera, Kueh
Turmhara' the campaign that brings out this insight beautifuy while showcasing a wide range of Greenlam Laminates for a your diverse choices.”

Commenting on the launch of the brand campaign, Mr. Alex Joseph, Sr. VP Marketing, Greenlam Industries, said - "We ane extremely thritled fo launch
our new brand campaign for ow Ragship brand Greenfam Laminates thal partrays the sentiments thal comes in the way of creating beautifil homes.
Greenfam Laminates brings a legacy of exceplfonal arfistry, unsurpassed quality, and wnyieiding passion for excelience o the table and with our diverse
offerings ouwr CUSIOMEs a0 always Spoil for chofons. Through this campaign, we aim o regsonate with the smorional Sentiments and crirative needs thar
owr customrs have and fuliil thim by giving a diverse choicd of products to choose fram, Dur campaign highNights the disagreoments and negoliations
that come while designing homes bt eventually through Greendam Laminades exquisite offerings the speces will turn out fo be aluring. We want ow
decorafive laminales not only lo transform spaces buf also o enrich the Mves of aif of those who come in to contact with them.®

Commerting on the Bunch, Mr. Ujjwal Anand, Executive Vice President, Dentsu Creative, sald = “When we started working on the bried, we were
absolutely certain that it can’t be just the product story, Our consumers are extremely emofional in the joumney of creating magnificent spaces. The
invesirment of ime, enangy and ermotion [s significantly high. Therafors, fmding thal ciffural iruth was of wimost imporfance. When we spoke with mudliple
respondents fo uwiderstand their founey. we found one common thread in every slory. Those fittle disagreements. discussions, fights, negodiations and
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the core proposition. We wanied fo bring owl similar emotions through the fifm and that's how we craffed the scnipd in a fashion that delivers the
chemisiry and projects [he moments of negoliations with uimos! beauty and genuineness. 5o much so that we chose our characlers 1o nol have a
conversation bt exchange thedr thoughts with gestures and expressions. The campaign will connect with our consumers al an emotional level and will
help us be in TOM, we befeve.”

Commenting on the launch, Mr. Auryndom Bose, Group Executive Creative Director, Dentsu Creative, sakd = “In & world where making cholces is offen
difficult and pot a one-sided job, we wene fasked with presenting Gresniam as a storehouse of grear cholces whene the decigion 1o be made i5 offen
Dbetween great and almos! greatl, ‘Kuch Mera, Kuch Tumbara’ provides & superd way info the decisfon-making process of ai parties concermed. Where the
dcizion I3 arrhved affer much disiberation and congideration. And we rdally fell This comnection would sirke o knowing chord with ow audience, ©
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Greenlam Laminates celebrates the joy of
building a home together in new ad

The new campaign is conceptualized by Dentsu Creative
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Greenlam

Greenlam Industries has launched a brand new campaign “Kuch Mera, Kuch

Tumhara” to promote its myriad range Greenlam Laminates.

The new campaign conceptualized by Dentsu Creative brings alive the insight & the
journey of making a home is a partnership of more than one individual. Everyvone has
their own individual choices and likings and there is bound to be disagreements and

discussions while choosing the laminates.

The magic of making the magnificent spaces lies in those little negotiated agreements.
Greenlam laminates promises that no matter whatever your choice might be,

ultimately the home will still turn out to be beautiful.

The company has taken Digital first approach and released this campaign on online
media which will be followed by mass media. It is an emotional take on the journey of
a couple who are planning to renovate their home and go through several rounds of
disagreements and discussions to arrive at a common ground. Greenlam laminates

help create those amazing spaces that transform a house into a dream home.

Commenting on the launch of the brand campaign, Parul Mittal, Director, Greenlam
Industries, said — “The transformational journey of building a house from scratch
requires a lot of effort, thoughts, patience, and creativity. Everyone dreams of creating
a beautiful home with each space designed with a personal touch. At Greenlam it is
our endeavor to keep up with the changing consumer needs and trends and provide
our customers with top-notch products. To compliment our customers’ creative
choices, we have launched this brand-new campaign that highlights the partnership
and disagreement that come in the way of creating your dream homes but only can be
fulfilled once we come to a negotiated common ground. Hence “Kuch Mera, Kuch
Tumhara’ the campaign that brings out this insight beautifully while showcasing a

wide range of Greenlam Laminates for all your diverse choices.”

Commenting on the launch of the brand campaign, Alex Joseph, Sr. VP Marketing,
Greenlam Industries, said — “We are extremely thrilled to launch our new brand
campaign for our flagship brand Greenlam Laminates that portrays the sentiments
that comes in the way of creating beautiful homes. Greenlam Laminates brings a
legacy of exceptional artistry, unsurpassed quality, and unyielding passion for
excellence to the table and with our diverse offerings our customers are always spoilt
for choices. Through this campaign, we aim to resonate with the emotional sentiments
and creative needs that our customers have and fulfill them by giving a diverse choice
of products to choose from. Our campaign highlights the disagreements and
negotiations that come while designing homes but eventually through Greenlam
Laminates exquisite offerings the spaces will turn out to be alluring. We want our
decorative laminates not only to transform spaces but also to enrich the lives of all of

those who come in to contact with them.”

Commenting on the launch, Ujjwal Anand, Executive Vice President, Dentsu

Creative, said — “When we started working on the brief, we were absolutely certain
that it can’t be just the product story. Our consumers are extremely emotional in the
journey of creating magnificent spaces. The investment of time, energy and emotion is
significantly high. Therefore, finding that cultural truth was of utmost importance.
When we spoke with multiple respondents to understand their journey, we found one
common thread in every story. Those little disagreements, discussions, fights,
negotiations and sometimes forcefully pushing one's choice for a space while trading
it with other. Those little moments of negotiations, those “nonk-jhonk” brought alive
a different kind of emotions, expression, sparkle in everyone's eyes as they narrated
their journey. And that's how we arrived at “kuch Mera kuch tumhara”™ as the core
proposition. We wanted to bring out similar emotions through the film and that's how
we crafted the script in a fashion that delivers the chemistry and projects the
moments of negotiations with utmost beauty and genuineness. So much so that we
chose our characters to not have a conversation but exchange their thoughts with
gestures and expressions. The campaign will connect with our consumers at an

emotional level and will help us be in TOM, we believe,”

Commenting on the launch, Auryndom Bose, Group Executive Creative Director,
Dentsu Creative, said — “In a world where making choices is often difficult and not a
one-sided job, we were tasked with presenting Greenlam as a storehouse of great
choices where the decision to be made is often between great and almost great. ‘Kuch
Mera, Kuch Tumhara’ provides a superb way into the decision-making process of all
parties concerned. Where the decision is arrived after much deliberation and
consideration. And we really felt this connection would strike a knowing chord with

our audience. *

Read more news about {marketing news, latest marketing news,internet marketing,

marketing India, digital marketing India, media marketing India, advertising news)
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Greenlam Industries rolls out its ‘Kuch Mera, Kuch

Tumhara’ campaign to showcase Greenlam Laminates

Story by BrandWagon Online = 21 Nov 2022 & 9 O comments

eenlam Industries has launched its latest "Kuch Mera, Kuch Tumhara' campaign for its flagship

brand, Greenlam Laminates. Through the campaign, the brand aims to promote its range of
laminates, it said. The campaign was created and conceptualised by Dentsu Creative. As per the
company, the campaign has pushed for a digital-first approach and has been released on online media
which will be followed by mass media.

The campaign was derived from 1he idea thatl sveryone has teir own indevitgual choloes and Bkings and there are bound o be
disagreements
& Prosnded by The Financiald Express

Watch later

At Greenlam it is our endeavour to keep up with the changing consumer needs and trends and provide
our customers with top-notch products, Parul Mittal, director, Greenlam Industries, said.

"To compliment our customers’ creative choices, we have
launched this campaign that highlights the partnership
and disagreement that come in the way of creating a
dream home. Hence "Kuch Mera, Kuch Tumbhara’ is the
campaign that brings out this insight while showcasing a
range of Greenlam Laminates for all your diverse choices.”
she added.

Further, the company added that the campaign was
derived from the idea that everyone has their own
individual choices and likings and there are bound 1o be
disagreements and discussions while choosing the
laminates.
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Greenlam Laminates launches ‘Kuch Mera,
Kuch Tumhara’ brand campaign

The campaign has been conceptualised by Dentsu Creative

y

Click on the image to watch the TVC

Greenlam Industries, the surfacing solution provider, with its
flagship brand Greenlam Laminates has launched the “Kuch Mera,
Kuch Tumhara” campaign to promote its myriad range.

The new campaign conceptualised by Dentsu Creative brings alive the
insight that the journey of making a home is a partnership of more
than one individual. Everyone has their own individual choices and
likings and there is bound to be disagreements and discussions while
choosing the laminates.

The magic of making the magnificent spaces lies in those little
negotiated agreements. Greenlam Laminates promises that no matter
whatever the consumer’s choice might be, ultimately the home will
turn out to be beautiful.

The company has taken a digital-first approach and released this
campaign on online media which will be followed by mass media.

It is an emotional take on the journey of a couple who are planning to
renovate their home and go through several rounds of disagreements
and discussions to arrive at a common ground.

Parul Mittal, Director, Greenlam Industries, said, “The
transformational journey of building a house from scratch requires a
lot of effort, thoughts, patience, and creativity. Everyone dreams of
creating a beautiful home with each space designed with a personal
touch. At Greenlam it is our endeavour to keep up with the changing
consumer needs and trends and provide our customers with top-
notch products. To complement our customers’ creative choices, we
have launched this brand-new campaign that highlights the
partnership and disagreement that come in the way of creating your
dream homes but only can be fulfilled once we come to a negotiated
common ground. Hence “Kuch Mera, Kuch Tumhara’ the campaign
that brings out this insight beautifully while showcasing a wide range
of Greenlam Laminates for all your diverse choices.”

Alex Joseph, Sr VP Marketing, Greenlam Industries, said, “We are
extremely thrilled to launch our new brand campaign for our flagship
brand Greenlam Laminates that portrays the sentiments that comes
in the way of creating beautiful homes. Greenlam Laminates brings a
legacy of exceptional artistry, unsurpassed quality, and unyielding
passion for excellence to the table and with our diverse offerings our
customers are always spoilt for choices. Through this campaign, we
aim to resonate with the emotional sentiments and creative needs
that our customers have and fulfil them by giving a diverse choice of
products to choose from. Our campaign highlights the disagreements
and negotiations that come while designing homes but eventually
through Greenlam Laminates exquisite offerings the spaces will turn
out to be alluring. We want our decorative laminates not only to
transform spaces but also to enrich the lives of all of those who come
in to contact with them.”

Ujjwal Anand, Executive Vice-President, Dentsu Creative, said,
“When we started working on the brief, we were absolutely certain
that it can’t be just the product story. Our consumers are extremely
emotional in the journey of creating magnificent spaces. The
investment of time, energy and emotion is significantly high.
Therefore, finding that cultural truth was of utmost importance.
When we spoke with multiple respondents to understand their
journey, we found one common thread in every story. Those little
disagreements, discussions, fights, negotiations and sometimes
forcefully pushing one’s choice for a space while trading it with
other. Those little moments of negotiations, those “nonk-jhonk”
brought alive a different kind of emotions, expression, sparkle in
everyone's eyes as they narrated their journey. And that’s how we
arrived at “Kuch mera Kuch tumhara” as the core proposition. We
wanted to bring out similar emotions through the film and that's how
we crafted the script in a fashion that delivers the chemistry and
projects the moments of negotiations with utmost beauty and
genuineness. So much so that we chose our characters to not have a
conversation but exchange their thoughts with gestures and
expressions. The campaign will connect with our consumers at an
emotional level and will help us be in TOM, we believe.”

Auryndom Bose, Group Executive Creative Director, Dentsu

Creative, added, “In a world where making choices is often difficult
and not a one-sided job, we were tasked with presenting Greenlam as
a storehouse of great choices where the decision to be made is often
between great and almost great. ‘Kuch Mera, Kuch Tumhara’ provides
a superb way into the decision-making process of all parties
concerned. Where the decision is arrived after much deliberation and
consideration. And we really felt this connection would strike a
knowing chord with our audience.”

=R Greenlam TVC - Kuch Mera, Kuch Tumhara © ad
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GREENLAM LAMINATES LAUNCHES ‘BRAND CAMPAIGN “KUCH MERA, KUCH TUMHARA"

Greenlam Laminates Launches ‘Brand Campaign “Kuch Mera, Kuch Tumhara”

BY REALTY=
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Greenlam Industries, the surfacing solution provider, with its flagship brand Greenlam Laminates has

launched the “Kuch Mera, Kuch Tumhara” campaign to promote its myriad range.

The new campaign conceptualised by Dentsu Creative brings alive the insight that the journey of making a
home is a partnership of more than one individual. Everyone has their own individual choices and likings

and there is bound to be disagreements and discussions while choosing the laminates.

The magic of making magnificent spaces lies in those little negotiated agreements. Greenlam Laminates
promises that no matter what the consumer's choice might be, ultimately the home will turn out to be

beautiful.

The company has taken a digital-first approach and released this campaign on online media which will be
followed by mass media. It is an emotional take on the journey of a couple who are planning to renovate
their heme and go through several rounds of disagreements and discussions to arrive at a commeon

ground.

Parul Mittal, Director, of Greenlam Industries, said, “The transformational journey of building a house
from scratch requires a lot of effort, thoughts, patience, and creativity. Everyone dreams of creating a
beautiful home with each space designed with a personal touch. At Greenlam it is our endeavour to keep
up with the changing consumer needs and trends and provide our customers with top-notch products. To
complement our customers’ creative choices, we have launched this brand-new campaign that highlights
the partnership and disagreement that come in the way of creating your dream homes but only can be
fulfilled once we come to a negotiated common ground. Hence “Kuch Mera, Kuch Tumhara' the campaign
that brings out this insight beautifully while showcasing a wide range of Greenlam Laminates faor all your

diverse choices.”

Alex Joseph, Sr VP Marketing, Greenlam Industries, said, “We are extremely thrilled to launch our new
brand campaign for our flagship brand Greenlam Laminates that portrays the sentiments that comes in
the way of creating beautiful homes. Greenlam Laminates brings a legacy of exceptional artistry,

unsurpassed quality, and unyielding passion for excellence to the table and with our diverse offerings our

customers are always spoilt for choices. Through this campaign, we aim to resonate with the emotional
sentiments and creative needs that our customers have and fulfil them by giving a diverse choice of
products to choose from. Our campaign highlights the disagreements and negotiations that come while
designing homes but eventually through Greenlam Laminates exquisite offerings the spaces will turn out
to be alluring. We want our decorative laminates not only to transform spaces but also to enrich the lives

of all of those who come in to contact with them."”
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Greenlam Industries rolls out its ‘'Kuch Mera, Kuch Tumhara’ campaign to
showcase Greenlam Laminates
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Greenlam Industries rolls out its ‘Kuch Mera, Kuch
Tumhara’ campaign to showcase Greenlam Laminates
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Greenlam Industries rolls out its ‘Kuch Mera, Kuch Tumhara’ campaign to show...
The campaign was created and conceptualised by Dentsu Creative
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Greenlam Laminates launches ‘Kuch Mera, Kuch
Tumhara’ brand campaign: Best Media Info
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